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Is it Ethical to use Either Ronald or Happy in McDonald's Charitable Efforts? What Ethical Issues Concerns You?
It is not ethical to use McDonald's for benevolent efforts because it makes children develop unhealthy habits that could lead to serious health issues like diabetes and obesity. Health problems associated with being overweight can result in cardiovascular issues and even premature demise. Obesity is one of the most common causes of cardiovascular death. Thus Macdonald should regulate their ads meant for children as they are easily attracted to appealing pictures forgetting the results of consuming such foods. They consider some of these facts while advertising, especially for children prone to exploitation, and may not have the capability to make rational decisions about their health (Bakir & Vitell, 2010). The food offered at McDonald’s is not healthy as it contains large amounts of fats that are harmful to overall health. The ingredients used to make the burgers and the fries are cheap, making the product cheap affordable for low-income earners. These are the same people who cannot afford quality healthcare, and thus they comprise the highest number of overweight people.
What Changes do you think Should be Made to Try and Resolve Some of these Issues, and How Would you go about Implementing Them?
McDonald's should incorporate healthy choices in their menus to give their clients a variety of foods and ensure they are at the same price with those dishes that contain higher calorie intake since a majority of the people opt for cheaper foods that are unhealthy (Beaubien, 2011). This can be done by offering salads as accompaniments for every purchase and should be made compulsory. For adverts meant to attract children should be changed so that the labels should be incorporated with healthier choices to eradicate the notion that most children have about fast food being the only sweet food available. MacDonald should change their advertising tactics where they use toys to attract children to buy happy meals to collect their toys, which makes the children demand happy meals, which are mostly unhealthy, especially when taken regularly. 
To implement these changes, I would remove the happy meal hours to a happy family moment, which would comprise parents and children and thus reduce the number of children eager to have some of the meals containing saturated fats (Hansen, 2006, June 5). I would also remove the toys meant to attract the children and replace them with offers for some of the healthy servings available on the menu. I would introduce regulations for people who have surpassed 200 pounds to be restricted from purchasing some of the servings like the burgers to reduce the number of lawsuits that have been filed against McDonald's in recent years. 
I would recommend using unsaturated fats for the products like fries and hiking the prices to ensure that low-income earners have various dishes to purchase apart from the readily available cheap products to reduce the number of increasing cases of obesity in the United States. Some overweight persons order fast foods at the comfort of their homes, which can counter some of the efforts; however, the delivery persons should be given strict instructions to avoid delivering to overweight people.  
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